Planet First! 2013

25 years of increasing
impact
This year it is 25 years ago that the Postcode Lottery in The Netherlands
started working for a better world for everyone, by selling lottery
tickets. Today our five lotteries support over 260 organisations that care
passionately for our planet and the people living on it. Total donations
increased every year leading to 6.0 billion euro that the lotteries generated
for a better world in the past 25 years.
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In 2012 we started measuring
our societal impact at large. With
the help of consultancy firm
Steward Redqueen we were able
to show that our donations have a
significant multiplying effect. This
year, the study was conducted
for a second time and confirmed
and elaborated these positive
results. Beneficiary Scouting
Netherlands for instance, saves
society approximately 160 million
euro in health and education that
would otherwise not have been
given or would have been paid
for by society. Special attention
deserve the projects that receive
money from our Dream Funds.
Beneficiaries that have game
changing plans for mankind or
nature can apply for a special
donation from these funds. In
2013 medical emergency aid
organisation Doctors without
Borders received nearly 7 million
euro for a programme to develop a
treatment for multi-drug resistant
tuberculosis.

A more practical challenge is the
relocation of Novamedia and the
Dutch Lotteries to another building
in Amsterdam. With the help and
inspiration of all our employees we
aim to renovate this building in the
most sustainable way. And make it
an office that helps us to achieve our
societal goals in the broader sense.

With the liberalisation of the
gambling market in Europe ahead,
2014 promises to be a challenging
year for our lotteries. Without
the obligation of donating a
substantial part of the revenues to
charity organisations newcomers
on the Dutch gambling market
will prove to be fierce competitors.
A business challenge for our
organisation but a severe threat
for the work of our beneficiaries.
The business challenge is
something that we can deal with.
But we sincerely hope that the
legislator takes measures to ensure
increasingly important sources of
income for our beneficiaries, in
order to keep doing their work.

Boudewijn Poelmann
Co-founder and CEO
of Novamedia/Charity Lotteries
25 March 2014

In 2014 we will continue to strive
for a better world. By trying to make
our lotteries even more successful.
But also by continuously looking for
ways to improve our own internal
organisation.
Sincerely,

Main Results 2013
Fair and real
cost pricing

Carbon
footprint

Energy
dependency

The Swedish Postcode Lottery supports
organisations and businesses in their efforts
to increase diversity in the workplace

The compensation of our CO2 emissions
increased with 20%

Novamedia managed to consume
100% of renewable energy

Overall use of certified sustainable paper
increased with 11.5% compared to 2012

Like last year, we are climate neutral
according to GHG Corporate Value Chain
Standard (Scope 3) in Sweden

Training &
development

Staff
engagement

Diversity

On average, the total hours spent on
training and lunch readings per FTE
was 47 hours

The employee satisfaction survey in
Sweden confirmed that our entities
are considered to be a Great Place to
Work® by our employees

The percentage of women in management
positions is 40.5% on average

Responsible
Gaming

Integrity &
Compliance

Transparency

The total number of complaints upheld
by the Dutch and British Advertising
Agency and the Swedish Consumer agency,
decreased with 43%, from 7 in 2012 to 4
in 2013

No significant errors occurred during draws
and the payments to participants and
beneficiaries of the Charity Lotteries

A study on the societal effect of the
contributions of the Charity Lotteries in
The Netherlands shows that our donations
have a significant societal impact
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For a Better World
The Charity Lotteries and Novamedia are socially driven organisations.
We want to make the world a better place. Therefore we support the work
of charitable organisations and raise awareness of their work in the fields
of culture, nature, climate, health, social cohesion, human rights and
development cooperation. The money that we can donate to help these
beneficiaries to make a contribution to a better world, is generated by
operating charity lotteries. We want to practice what we preach: it is our
goal to stimulate what is best for the planet and its people all over the
world, so we feel must set the right example.

Our CSR Approach: Planet First!
In 2009, the charity lotteries in The Netherlands, Sweden and Great Britain
adopted a firm stance towards sustainability. Together with the Institute
for Sustainable Innovation & Development (INSID) we formalised a
sustainability vision, called ‘Planet First!’. Initially applied in the selection
of and allocation to our beneficiaries, our ‘Planet First!’ vision also shaped
our CSR strategy. We considered the sustainability issues important to our
main stakeholders: participants, beneficiaries, employees, government and
political parties. This was achieved by carrying out a materiality analysis
that led to the identification of nine material issues. These nine issues were
subsequently clustered in four CSR themes: Fair and Real Cost Pricing,
Planet, People and Openness.
Our CSR strategy and the theme selection is based on the believe that we
need to start with setting the right example within the boundaries of our
own organisation. We do realise that our societal impact lies beyond our
own organisation with the beneficiaries receiving our contributions and
winners receiving their prizes.

Dialogue with Stakeholders
We have regular contact with various stakeholder groups - participants,
beneficiaries, employees, government and political parties and suppliers to increase involvement at both sides and to enhance transparency
regarding the activities of our lotteries. During these engagements,
CSR related themes are on the agenda and key topics and concerns
of stakeholders are discussed. We do not have a structured system in
place yet to capture all topics and concerns that have been raised
through stakeholder engagement, and how we have responded to this.
More information about the dialogue with these stakeholders and
examples of our responses can be found in the GRI-index.
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CSR Management
Our four main CSR themes have been translated into Key Performance
Indicators (KPIs). The aim of these KPIs is to measure and report on
progress towards the objectives of the CSR themes. The KPIs of the
Charity Lotteries are reported upon every six months. The guidelines for
the process, the indicators and data quality are set down in a reporting
manual. This facilitates and guarantees internal monitoring and planning
of activities that drive performance on CSR themes for all the charity
lotteries and Novamedia. Moreover, we can provide our Management Team
and Executive Board with insight into the risks and opportunities to be
managed as a basis for decision-making. The Executive Board is responsible
for the execution of the CSR strategy together with Managing Directors and
the Planet First! core team. The Executive Board discusses the targets, the
results achieved in CSR and the progress made towards objectives. Their
aim is to actively involve every employee by regularly informing them about
the CSR strategy and our ambitions for the future.

Awards and Recognitions in 2013
Novamedia/Charity Lotteries second biggest private donor in
the world
For the third time, London economic newspaper City A.M. issued the
World Charity Index. Number one on the list is The Bill and Melinda
Gates Foundation, which distributes the Microsoft magnate’s private
wealth. Number two, one place up compared to last year, is Novamedia/
Charity Lotteries, which generated £441m in 2012 for over 200 charities
worldwide. Good causes include Greenpeace, Human Rights Watch,
Oxfam, UNICEF and World Wide Fund for Nature.
CEO Boudewijn Poelmann says: “We thank this honourable second
place to the unique format of the Postcode Lottery, which is the first
real lottery invention in 400 years, as well as to our 3.5 million faithful
Dutch participants, the 1 million Swedish participants and our 370,000
participants in the UK. They are the ones who have made this possible by
playing the lottery every month. The pride and gratitude that we at the
lotteries feel is due to all our participators.”

The Climate Group praises Dutch Postcode Lottery
In September, The Dutch Postcode Lottery was awarded The Climate Group
Leadership Awards for creating a fairer, ‘greener’ world. The award, which
was handed out in New York, was accepted by Managing Director Marieke
van Schaik, who co-initiated and organized the first Postcode Lottery Green
Challenge, one of the largest annual worldwide competitions for sustainable
entrepreneurs who can instigate change. This award is a great honour and
provides all our lotteries with an increased motivation to keep doing what
we do.
CEO Swedish Postcode Lottery first Swede to be honoured Ripple
of Hope Award
Niclas Kjellström-Matseke, CEO of the Swedish Postcode Lottery,
received the Ripple of Hope Award. The Award was presented by the
Robert F. Kennedy Center for Justice and Human Rights in New York.
Niclas Kjellström-Matseke was honoured for his commitment to social
issues, in particular for the contribution made by the Postcode Lottery
to charitable causes under his stewardship. This year’s award is shared
with the American John Boyer, who has devoted himself to campaigning
for healthcare for the disadvantaged, and with 2006 Nobel Prize winner
Muhammad Yunus, who pioneered the concept of microfinance. Previous
winners of the award include Bill Clinton, Desmond Tutu, Al Gore, Bono,
and George Clooney.
Increased transparency with CSR report
In the 2013 survey of the annual Transparency Benchmark, the Charity
Lotteries received appreciation for their annual CSR report by achieving a
shared 35th position in the benchmark, comprising a total of 500 of the
largest Dutch organisations. With the Transparency Benchmark, the Dutch
Ministry of Economic Affairs offers insight into the way Dutch companies
report on their CSR activities.

Accountability

This CSR report was drawn up according to the G3.1 reporting
guidelines of the Global Reporting Initiative (GRI), level GRI B+. This
report has been verified externally by PricewaterhouseCoopers (PwC)
Accountants N.V., the accountancy firm that also audits the annual
accounts of the Dutch Lotteries and Novamedia. The data for this
report have been measured. Where no data were available, they were
estimated. The data audited by PwC are marked with a green square
( ). The other elements of this report have been reviewed by PwC.
The assurance report can be found on page 25.
This CSR report concerns the following entities: Holding Nationale
Goede Doelen Loterijen N.V. - the Dutch Postcode Lottery (Nationale
Postcode Loterij), the BankGiro Lottery (BankGiro Loterij) and
the FriendsLottery (VriendenLoterij) - Novamedia, the Novamedia
Swedish Postcode Lottery (Novamedia Svenska PostkodLotteriet AB)
and Postcode Lottery ltd (and its Lotteries) in Great Britain. These
entities are together referred to in this report as ‘the Charity Lotteries’.
The GRI index can be found on the websites of the six organisations
and on the websites www.duurzameloterijen.nl and
www.sustainablelotteries.co.uk/. This report contains data from
the six entities for the year 2013, unless stated otherwise. More
results from 2013 can be found on our CSR websites (see above).
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FAIR AND
REAL COST
PRICING
The production of consumer goods and food products
can have a negative effect on people and the environment,
for example through bad working conditions, depleted
soil and vanishing nature and biodiversity. These social
and environmental costs are often not included in the
price of products. Working for a better world means
paying a fair, real cost price for products. This is why
we aim to only purchase products for which the costs of
treating the planet and people responsibly are included
throughout the entire value chain. By setting an example
through our choice of non-monetary prizes, we can
positively influence the entire value chain, from suppliers
to our prize winners.
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“There is just no other way for us: our mission, vision and company culture
all require us to be a frontrunner in corporate social responsibility. On top of
that, cooperation in sustainable procurement provides new ideas and business
opportunities.” Imme Rog, Managing Director Dutch Charity Lotteries
In 2010, the Charity Lotteries set themselves the objective of developing
a code of conduct for suppliers. All suppliers from whom we purchase
more than 10,000 euro (400,000 SEK (approximately 45,000 euro) in
Sweden) worth of goods and services, such as office supplies, coffee, tea
but also prizes in kind, should commit to this code. Suppliers must satisfy
the procurement criteria on human rights and labour, health and safety,
environmental impact and ethics. The code is based on internationally
accepted guidelines such as the Ethical Trading Initiative, the United
Nations Global Compact, the Universal Declaration of Human Rights
and the guidelines of the International Labour Organisation.

Results 2013
Code of conduct for suppliers in 2013
In 2012, the Charity Lotteries started implementing the code of conduct for
suppliers. First step was to ask all our main suppliers to commit themselves
to our code. At the end of 2013, 204 of our 806 significant suppliers had
committed themselves to the code (25.3%). In The Netherlands 26.1%
of our significant suppliers have signed the code; in Great Britain 11% of
significant suppliers have signed; Novamedia managed to have 21% of the
suppliers sign the code; and the Swedish Postcode Lottery has 37% of its
significant suppliers signed the sustainable procurement code.
The Charity Lotteries are working on their ambition to use only sustainable,
certified paper, such as recycled or FSC (Forest Stewardship Council) paper.
In 2013, for all entities combined, we used over 5.7 million kilograms
of paper. The People’s Postcode Lottery had an increase in the use of
sustainable certified paper, because the marketing department used various
paper insert campaigns; it led the People’s Postcode Lottery to being very
close to its target: 99.8% of the paper they use is FSC certified. It is the aim
of The Dutch Charity Lotteries to carry through the positive trend as well.
In 2013, the percentage of certified paper increased to 89%. The Swedish
Postcode Lottery also tries to exclusively use FSC paper. The overall paper
use in Sweden decreased by almost one fifth in 2013 and the percentage of
FSC paper used decreased from 96% in 2012 to 92% in 2013. Novamedia
worked on its target and increased its certified sustainable paper use from
88% in 2012 to 96% in 2013.

Percentage of certified sustainable paper use
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Sustainable direct mail
Our business model, including marketing methods as direct mail and
products, means that we use paper. Increasing the use of sustainable paper
is an ongoing challenge for all the Charity Lotteries. In The Netherlands,
we are advised on these matters by De Schepper Campagnes, who manages
our printing.
“The way we are working with the Charity Lotteries on limiting their
environmental footprint is through ‘greening’ the paper use: we aim to use only
FSC (Forest Stewardship Council)-certified paper. Our challenge is to continue
the process of maximising the sustainability of our paper use. Not only by using
sustainable paper but also by the selection of sustainable suppliers.”
Tijn Uittenbogaard, Project Leader for De Schepper Campagnes
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Highlights 2013

Goals 2014

Working on a sustainable supply chain continues
The code of conduct is of critical importance in the agreements and
dialogue with our suppliers of product prizes. “The code of conduct is not
just part of the signed business agreement. Following this we have a sincere
dialogue on our business values from the start of the purchasing process.
The work on social responsibility of our potential business partners and
their subcontractors is evaluated and an essential parameter in the choice
of partner. Audit is conducted in advance or at an early stage of selected
and relevant productions.” Torbjörn Lagerbäck, Commercial Manager at
the Swedish Postcode Lottery.

All lotteries and Novamedia
• To use 100% FSC certified paper (or paper with a similar
sustainable mark)

In 2013, the Swedish Postcode Lottery conducted an audit to follow up on
adherence to the code of conduct, in the production of one of the major
purchases of non-monetary prizes – the Postcode bicycles. The audit was
conducted on direct suppliers (tier 1), indirect suppliers (tier 2) and parts
of tier 3 sub suppliers in the value chain, with good results. Through closer
dialogue with the suppliers in the value chain we aim to further decrease
the climate footprint during the bicycle’s lifecycle.
We have initiated a process to further develop the code of conduct and to
include a five step programme that supports organisations and businesses
in their efforts to increase diversity in the workplace. The extended code of
conduct will initially be presented to Swedish providers to the Lottery.
Alongside the dialogue with commercial partners, the Lottery has initiated
an in-house dialogue on prizes that are sustainable and will keep our
customers on board.
“Our code of conduct for suppliers is one tool to tackle both social and
environmental issues along the value chain and minimise the negative impact
from goods and services. It also forms the basis for closer cooperation with
business partners and potential social progress.” Annsie Kumlin, Head of CSR
for the Postcode Lottery in Sweden

The Postcode bicycle is one of our sustainable prizes.

8

Dutch Charity Lotteries
• 60% of our significant suppliers commit themselves to the code of
conduct for suppliers
Swedish Postcode Lottery
• All significant suppliers commit themselves to the code of conduct
for suppliers
People’s Postcode Lottery
• All significant suppliers commit themselves to the code of conduct
for suppliers
Novamedia
• All significant suppliers commit themselves to the code of conduct
for suppliers by 2015
Some of our suppliers have questions regarding our code or refer to
their own code of conduct or CSR policy. Together with them, we look
for solutions. The final aim of the code of conduct for suppliers is to
fully eliminate non-sustainable practices from the supply chain. In
2014 we aim to develop a registration system in The Netherlands to
make sure the status of the different suppliers can be registered and
monitored centrally.

PLANET
In the interests of our future, the earth needs to become
our priority again. Only if we adequately protect the
environment, use our natural resources sustainably and
share these resources fairly, we can create a solid basis
for real prosperity.
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“In order to give ourselves a prosperous future within the safe operating space
of planetary boundaries, we need to play by the rules of the only planet we have.
At the Postcode Lotteries we recognise the importance of putting our efforts for a
healthier planet first in the process of contributing to a better world. This is one
of the reasons I am proud to be working at the Lottery.” Annsie Kumlin, Head
of CSR for the Postcode Lottery in Sweden

CO2 footprint Dutch Charity Lotteries
1% 4% 1%

5%

Energy
Business travel cars
Air travel

Having as little negative impact on the environment as possible and even
creating a positive impact are important criteria for our own operations.
Two sustainability themes focus on the impact on the environment:

Commuter travel

89%

Paper

1. Carbon footprint
2. Energy dependency and local sourcing of renewable energy

Total 2013: 5,012 ton CO2

2.1 Carbon Footprint
Some of the possible effects of climate change can be limited by reducing
CO2 emissions. The lotteries’ emissions are determined in accordance with
the guidelines of the Greenhouse Gas Protocol. We are trying to minimise
emissions as much as possible, mainly in Scope 1 (direct emissions related
to our operations) and parts of our Scope 2 (indirect emissions from
consumption of purchased energy) and Scope 3 (other indirect emissions,
such as the extraction and production of purchased materials and fuels).

The total CO2 emissions of the Dutch Charity Lotteries decreased with
6.5% (2012: 5,360 ton; 2013: 5,012 ton), and the CO2 emission per FTE
decreased with 5.9%. This difference is mainly caused by a decrease in FTE
(-0.6%). CO2 emissions caused by commuter travel slightly increased (4.1%).

CO2 footprint Swedish Postcode Lottery
2% 1%

Results 2013 

Energy

Reduction in CO2 emissions
We have set ambitious targets to reduce our carbon footprint. Over 2013,
despite the growth of our organisations (in lottery participants) and
subsequently the increase of our paper use, our overall CO2 emissions
decreased with 12% per FTE.
CO2 emissions per FTE

Goal

2013

2012

Trend

Dutch Charity Lotteries

Reduce CO2 emissions per
FTE by 5% per year to 25%
in 2015 (base year 2010)

14.6 ton

15.5 ton

-5.9%

Swedish Postcode
Lottery

Reduce emissions per FTE
by 5% per year to 25% in
2015 (base year 2010)

6.3 ton

9.3 ton

-32.0%

People’s Postcode
Lottery

Reduce CO2 emissions per
FTE by purchasing ´green´
electricity

6.9 ton

5.8 ton

19.8%

Novamedia

Reduce emissions per FTE
by 50% in 2015 (base year
2010)

4.5 ton

5.2 ton

-12.8%
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Business travel cars

24%

Air travel
66%

7%

Commuter travel
Paper
Total 2013: 1,017 ton CO2

Although the emissions related to air travel and energy use increased, the
total CO2 emissions decreased with 15.3%. The Swedish Postcode Lottery
met its target, by reducing CO2 emissions with 32% per FTE and even with
63% compared to base year 2010.

CO2 footprint People’s Postcode Lottery

Energy
18%

2%
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64%
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Business travel cars
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Paper

Total 2013: 556 ton CO2
The total CO2 emissions in the UK increased with 45.6% (2012: 382 ton,
2013: 556 ton), mainly because of a 76.8% increase in emissions caused
by paper use. Despite the growth of the company (with 14.26 FTE) and the
27.5% reduction in commuter related emissions, the target of reducing the
CO2 emission per FTE was not met in 2013. One of the main causes was
a very cold winter in 2013, which led to an increase of energy use related
CO2 emissions of 46.5%.
CO2 footprint Novamedia
1% 0%

Energy
19%

19%

Business travel cars
Air travel
Commuter travel

61%

Paper
Total 2013: 128 ton CO2

Novamedia reduced its total CO2 emissions by 15.6% (2012: 128 ton;
2013: 108 ton). The reduction was mainly caused by 23.9% less air travel,
because of an increased use of our video conferencing system. By reducing
our CO2 emissions per FTE with 55% since 2010, Novamedia has met its
target already.
CO2 emissions compensation
We have set ourselves the target to fully compensate all our remaining
CO2 emissions. In 2013, this target was met by the Dutch Charity Lotteries
and the Swedish Postcode Lottery. In fact in Sweden we compensated
our emissions by 10 times and we are climate neutral according to GHG
Corporate Value Chain Standard (Scope 3). In the UK, we managed to
compensate 22% of our CO2 emissions. Novamedia, our entity with the

smallest CO2 footprint, does not compensate its emissions yet. Our entities
keep working on compensating all CO2 emissions.

Highlights 2013
Charity Gala
Every year we invite our employees and beneficiaries to a special gala,
during which we highlight our mutual achievements of the past year. It is
also announced how the funds, accumulated by all our participants, will
be allocated to our beneficiaries. This year, for the first time in its history,
the Goed Geld Gala (‘Charity Gala’) was completely climate neutral. We
applied carbon compensation to various aspects of the gala – from the food
and drinks to green energy, to the transportation of all attendees. Guests
included beneficiaries, politicians, suppliers, and even some participants.
Learning a new way of driving
The Charity Lotteries continuously work on reducing their carbon
emissions. The Dutch Charity Lotteries introduced a new initiative this
year: an employee training on fuel efficient driving. Next to the type of car
you drive, the way you drive makes a lot of difference to the amount of
carbon your car emits. Therefore, without investing in more fuel efficient
cars, we worked on reducing the environmental impact of our car fleet.
Each session started with a test drive in the driving style simulator. Next
was a drive in a real car, during which was measured how the personal
driving style corresponded with a fuel efficient driving style. At the end of
the day individual feedback was provided. Last but not least the employees
with the ‘best’ driving style were announced winners of the day!
Climate neutral operations in Sweden
The Charity Lotteries have an ambition to pay a fair price – with social and
environmental costs included - for purchased goods and services. With
this ambition in mind the Swedish Postcode Lottery set out to explore the
possibility of including the climate cost in the price throughout the value
chain. We are doing this in steps. Climate neutral distribution services
have been purchased all from the start. In 2009 the lottery compensated
for business travel and larger events. In 2010 the climate footprint was
calculated and compensated with a life cycle perspective. In 2011 the
footprint was calculated and compensated according to the Corporate Value
Chain Standard (Scope 3, which means compensation throughout the
entire value chain) of the Greenhouse Gas Protocol.
The Dutch Charity Lotteries, Novamedia and the Swedish Postcode
Lottery strive for the compensation of their CO2 emissions. In Sweden,
we continued to calculate our climate footprint according to the GHG
Protocol Corporate Value Chain Standard. In 2013 the Swedish Postcode
Lottery’s emissions were compensated through investments in Gold
Standard projects. These compensation projects are supported by the World
Wide Fund for Nature (WWF). For example, one of the projects included
the investment in cooking stoves for underdeveloped areas of the world.
These stoves are supposed to minimise firewood consumption, a major
contributor to severe deforestation and desertification.
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In the majority of cases the larger part of the footprint lies up- or
downstream in the value chain of consumer goods. Being important actors
in the market, the lotteries can potentially influence millions of participants
and their families to consume more sustainably, by setting an example
through our non-monetary prizes.
Our people on the move
All our employees are encouraged to make use of more sustainable
forms of transportation. In Sweden, we have conducted a full survey on
all employees’ means of commuting to work. The results show that our
employees mainly commute by the subway and by bus. Our current Dutch
office, although a monumental building at a prime location, is somewhat
hard to reach by public transport. Our new office, being right next to a
major public transport hub, matches with our attempts to stimulate the use
of public transport.
In 2013, People’s Postcode Lottery introduced a tax free Bike to Work
Scheme to promote healthier journeys by encouraging team members to
cycle to and from work every day. This has proved to be extremely effective
as a number of staff members has chosen to cycle to work, rather than
driving or using public transport. This contributes to a reduction in carbon
emissions as well as significant reduction in commuter travel by car and a
decrease in taxi usage.
“It has saved me a lot of time and money as it has given me the opportunity
to upgrade my bike, it also encourages me to cycle to work every day which is
great in helping me to keep fit.” Kate Pearson, Trust Manager at the People’s
Postcode Lottery

Novamedia
• Reduce emissions per FTE by 50% in 2015 (base year 2012)
• Compensate 100% of the remaining CO2 emissions

2.2 Energy Dependency and Local Sourcing of
Renewable Energy
In the long term, energy independency will form the basis for a completely
renewable energy supply. As we are striving for this, we currently focus
on purchasing green and locally produced electricity. The final aim is to
produce our own renewable energy. Research is being carried out on the
possibilities of doing this for the lotteries in The Netherlands.

Results 2013
We have set ourselves the target of using 100% renewable energy. Overall,
this percentage decreased from 76% in 2012 to 71% in 2013. The target of
100% is met by Novamedia. In Sweden more electricity was used because
of a larger, new office space from November 2013 onwards, because of
an increase in FTE and because of a relatively cold winter. In the UK no
renewable energy is bought yet.
All our entities set themselves the target of sourcing all energy from the
home country by 2015. The Swedish Postcode Lottery met its target.
By 2015 we want to sustainably source 20% of our energy in ownership.
Only for the Swedish Postcode Lottery this target is not applicable as
they are dependent on their landlord for their energy provision. We will
research possibilities to reach this target in the coming years.

Goals 2014
Dutch Charity Lotteries
• Reduce CO2 emissions per FTE by 5% per year to 25% in 2015
(base year 2010)
• Compensate 100% of the remaining CO2 emissions
• Include first year’s fuel consumption of cars given away by the
Dutch lotteries in the scope of the lotteries’ CO2 emissions and fully
compensate this, based on average fuel consumption
• Reduce the paper use with 5% each year
Swedish Postcode Lottery
• Continue to be climate neutral according to GHG Protocol Corporate
Value Chain (Scope 3) Accounting and Reporting Standard
• Introduce complementary KPIs for total carbon footprint and CO2
emissions per unit of revenue
People’s Postcode Lottery
• Reduce emissions per FTE by 25% in 2015 (base year 2012)
• Compensate 75% of CO2 emissions regarding the full year 2014
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Highlights 2013
Exciting developments in Dutch energy sector
The Charity Lotteries strongly support the development of green and
renewable energy. In 2013, the Dutch political parties, NGOs and other
societal institutions, reached a major agreement on the future of the
country’s domestic energy supply, in which sustainability takes up a larger
role. Prince Carlos de Bourbon de Parme, chairman of the Dutch NGO
‘Nederland Krijgt Nieuwe Energie (The Netherlands Gains New Energy),
visited our Dutch head office and gave a very interesting presentation on
the new energy agreement.
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As an expression of our commitment to this development we began the
organisation - together with ‘Nederland Krijgt Nieuwe Energie’ - of an
expert meeting in the Dutch Senate, which was held on 31 January 2014.
Topic of debate during this informal meeting is the role consumers can
play in speeding up the transition process. Invitees are large product and
services providers such as Unilever, renewable energy entrepreneurs such
as Qurrent, and governmental stakeholders such as the SER (The Social
and Economic Council of The Netherlands).

Creative brainstorm session for our new office building.

Apart from making the office as sustainable as possible, we wanted
our employees to be fully involved. At the annual Christmas breakfast,
Boudewijn Poelmann gave the employees of the Dutch Charity Lotteries
a special, extremely fun task: everyone was asked what they would like
in their ‘dream office’ – and was invited to join a brainstorm team! Over
120 people signed up, teams were formed, ideas were shared, plans were
made - some of us even asked their architect friends to help out. In early
2014, each team will present their plan. Depending on the feasibility,
every good idea is likely to be implemented. With tons of creative plans
being already made, from having our own chickens (and hence daily fresh
eggs) to a high-tech sustainable rooftop - the sky is literally the limit. We
are planning to move in late 2015.

Goals 2014
Dutch Charity Lotteries, People’s Postcode Lottery and Novamedia
• Use 100% renewable energy
• Source 100% from each home country by 2015
• Source 20% in ownership by 2015
Swedish Postcode Lottery
• Maintain the use of 100% renewable energy
• Source 100% from Nordic countries

Our new, sustainable office
After almost a year-long search, on 18 December 2013 the Dutch Charity
Lotteries acquired a new head office. On the outskirts of Amsterdam’s
main business district, the Zuidas, we found an empty office building that
provided everything we were looking for. For sustainability purposes, we
insisted on inhabiting an empty building instead of building a new office.
Our new and spacious office provides us with a chance to make a new start,
in which we can apply our values. The building will be completely stripped
on the inside and equipped with sustainable features. Furthermore, as this
building is much more spacious than our current office, we have the chance
to incorporate our societal mission.
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PEOPLE
Only with an engaged, well-developed and diverse group
of employees, are we able to work towards our mission
and create a better world. Our core values, ‘courageous’,
‘sustainable’, ‘sharing’ and ‘fun’ are fundamental to
good employment.
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“As an employer, you just have to have attention for your people. I am thoroughly
convinced that if you treat and reward your people fairly, you get motivation and
dedication in return. This benefits the entire organisation substantially.”
Ruud Esser, CFO Novamedia
Three themes are central to this:
1. Training and development
2. Engagement
3. Diversity

3.1 Training and Development
We constantly work on the professionalism and development of our
employees. For this reason, the training programmes are not only geared to
occupational development, but also to raising social awareness, personal
effectiveness and growth. Every year, we make substantial investments in
educating and training our employees. Much of this concerns in-company
training programmes that we organise ourselves. The rest of the education
budget is intended for training of employees or departments at external
training institutes.

Results 2013

Training and development of employees is very important for the Charity
Lotteries. The overall average hours of training and lunch readings per FTE
increased by 10%. Sweden had a decrease in training hours and lunch
readings of 38%; the Dutch Charity Lotteries on the other hand increased
their training and lunch readings per FTE by 25%. The People’s Postcode
Lottery increased the hours spent on training and lunch readings per
FTE with 33%, because the HR department actively encouraged all staff
members to identify training gaps and helped to arrange suitable and
relevant training. Novamedia kept its training hours and lunch readings per
FTE stable and reached its target of more than 24 training hours per FTE.
Percentage of salary costs spent on training

2012
2013

5.0%
4.5%
4.0%

4.0%

4.2%
3.6%

3.5%

3.5%

3.2%

3.2%

3.0%
2.5%

2.1%

2.0%

1.6%

1.5%
1.0%
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The total investment in training and development increased by 8.8% and
the growth in total salary costs was 16%; this led to a decrease of 6% in
the percentage of salary costs spent on training. People’s Postcode Lottery
invested in internal training for the customer care center. In Sweden the
training costs decreased while the number of FTEs grew, leading to 43%
decrease in the percentage of salary costs spent on training per FTE. In The
Netherlands the amount of training hours increased, while the amount of
FTEs slightly decreased. At Novamedia, the percentage of salary costs spent
on training increased due to more expensive, external trainings.
Percentage of employees who received a formal performance
appraisal

2013

2012

Dutch Charity Lotteries

100%

70%

Swedish Postcode Lottery

76%

63%

People’s Postcode Lottery

100%

92%

Novamedia

93%

68%
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It is our goal that all of our employees receive a formal performance
appraisal. There are a few acceptable reasons for not meeting 100%. New
employees arriving and employees leaving during the last half of the year
have not always been included in the appraisal process. Furthermore,
employees on long-term leave or with long-term illness did not always
receive a formal performance appraisal.

we produce and consume. Last but not least, our board of directors shared
their favourite, most inspiring TED-talks.

As an organisation that is heavily dependent on its people, training and
development are essential contributors in helping the business and
supporting growth. At the Dutch Charity Lotteries, we appointed an
internal career coach, who is officially accredited by the Dutch Order of
Professional Coaches (NOBCO). Our employees are welcome to pose all
questions regarding their career and personal development. As the People’s
Postcode Lottery is growing, we have recognised the need to help staff grow
in their own careers. Training cost increased by 178% from £27,580 in
2012 to £76,796.

Visiting our beneficiaries
This year, the Dutch Charity Lotteries visited mostly domestic projects. A
group of our employees was invited to join these short trips. We organised
a number of bus trips visiting several projects, such as the animal welfare
centre in Amersfoort, prestigious museums like the Rijksmuseum, and the
CliniClowns – a project that attempts to bring joy to hospitalised children.
In Sweden, we arranged four fieldtrips together with our beneficiaries,
to visit projects that are funded by our participants. We sent managers,
employees and board members on these trips together with beneficiaries.

Highlights 2013
Exchange programme for customer service employees
At the Dutch Charity Lotteries, our customer service employees are part
of an exchange programme that lets them experience different facets of
our organisation. Many of our customer service employees support in
the organisation of beneficiary events and special events for lottery prize
winners, where they work as hosts, for example. This way our beneficiaries
and participants can meet more of our employees, which is something
they widely appreciate. Knowledge sharing is another important benefit
of the exchange programme. Last year our customer service employees
helped to realise the Lottery Academy library, in which we archive all
the documentation on training and development. Through the exchange
programme our customer service employees can orientate on whether they
would like to grow within our organisation and if yes, in which department.
In fact, most departments of our organisation have at least one former
customer service employee working there.
What the future holds
In the last week of November, the Dutch Charity Lotteries organised a
week-long programme on innovation. Employees were involved in and
informed about all sorts of developments that could be interesting for
the Charity Lotteries. Thought-provoking questions relating to our daily
business were raised, such as “How can we experience further growth?”,
“Should we become more international?” and “Does the online gaming
market match with our DNA?”. Furthermore, internationally acclaimed
technology trend watcher Tony Bosma held a most inspiring presentation
on how our world is rapidly changing, and how this change resets
marketing, communication and the role of the consumer. Are we in a crisis
or a transition? Both confronting and inspiring. As another part of this
week, a contest was held on who could hand in the largest amount of used
cell phones. The winner, who managed to show up with no less than 43
phones (!), was awarded a FairPhone. DUS Architects demonstrated a 3D
printer, an innovation that promises some revolutionary changes in the way
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“Innovation is not a goal, it is a tool. It concerns our future, helps us to fulfil our
mission and provides a basis for further growth.” Business Development Director
Sandor Brouwer

A meeting on sustainable consumption
In 2013, the Swedish Postcode Lottery invited its employees to a company
conference with focus on CSR and sustainability. As a follow-up, we created
the space that allows employees to be creative and give more input on
sustainable consumption, and a scavenger hunt to engage co-workers in the
issues and learn more about the Lottery’s sustainability work. Also, we now
organise more sustainable lunches at internal meetings and seminars, and
we have better recycling possibilities.

Goals 2014
All lotteries and Novamedia
• 100% of the employees receive a formal performance appraisal
Dutch Charity Lotteries
• Allow investment in training and development to grow to 4% of the
total salary costs
• Average of 40 hours of training per FTE per year (including lunch
readings)
Swedish Postcode Lottery
• Willingness to spend up to 4% of gross salary costs on training &
development per year
• Willingness to, on average, spend up to 30 hours on training per
employee per year (excluding lunch readings)
• All employees will be aware of the focus area “Diversity”
• 90% of employees shall assess the Lottery as a tolerant workplace
by the end of 2014
People’s Postcode Lottery
• Allow investment in training and development to grow to 4% of the total
salary costs by 2015, depending on the annual growth of the organisation
• Average of 16 hours of training per FTE per year (including lunch
readings)

Novamedia
• Allow investment in training and development to grow to 2% of the
total salary costs, taking into account the composition of personnel
• Average of 24 hours of training per FTE per year (including lunch
readings)

3.2 Employee Engagement

Absentee rate

2012
2013

6.0%

5.0%

4.9%
4.6%

4.0%
3.5% 3.5%

Organisations with ideals such as the Charity Lotteries need engaged
and enthusiastic employees.

2.0%

“Why The Great Place to Work® Survey? Because we consider it of great
importance that our employees enjoy their work. Thanks to The Great Place
to Work® Survey we can measure if our efforts to be a good employer are
appreciated. Without the commitment of our employees we cannot carry out
our mission.” Virginie Kuijer, Human Resources Director Novamedia

Results 2013
After conducting the Great Place to Work® Survey in Sweden and at
Novamedia in 2012 we now know that all our entities are considered a
Great Place to Work®. Although we are pleased with the results, we find it
important to maintain employee satisfaction.
Goal 2013

Survey Score

Dutch Charity Lotteries

Score at least the average of the
last three years in the Great
Place to Work® Survey

77% (2010)
75% (2009)

Swedish Postcode Lottery

Achieve a score at the Great
Place to Work Survey® of 82%

83% (2013)
76% (2012)

People’s Postcode Lottery

Achieve a score at the Great
Place to Work® Survey of 80%

88% (2013)
70% (2011)

Novamedia

If we participate, score at least
85% in the Great Place to
Work® Survey

85% (2012)

The Dutch Charity Lotteries will conduct a new Great Place to Work Survey
in 2014. The results are going to be published in the Planet First!-report of
next year.
Overall, all entities except the Dutch Charity Lotteries met their target,
although the Dutch Lotteries managed to lower the absentee rate.
Absentee rate

Goal

Dutch Charity Lotteries

Absentee rate up at maximum 4%

Swedish Postcode Lottery

Absentee rate up at maximum 4%

People’s Postcode Lottery

Absentee rate up at maximum 2%

Novamedia

Absentee rate up at maximum 4%

3.3%

3.0%

1.5%

1.8%

1.7%

1.0%

0%

Dutch Charity
Lotteries

Swedish
Postcode Lottery

People’s
Postcode Lottery

Novamedia

Highlights 2013
First International Planet First! Week – three days packed with
information and inspiration
The Lotteries and Novamedia strive for a green and sustainable world,
so we want to be a green and fair organisation. To set the right example
– to practice what we preach – we hosted our first international Planet
First! Week this year. During this week, the Dutch Charity Lotteries, The
People’s Postcode Lottery and the Swedish Postcode Lottery familiarised
our employees with our CSR vision. In The Netherlands, our employees
took part in our Planet First! Quiz. We organised a very special lunch on
Wednesday, during which all sorts of sustainable food innovations were
served – from meat substitutes and vegetarian snacks to ‘insects haute
cuisine’. The educational aspect of this lunch was that only through
the global adoption of these innovations, we can lower the pressure on
our planet’s resources. A clear sign that sustainability can be fun. As a
part of the international CSR Week Sweden arranged a CSR breakfast
where all food was sustainably produced. All employees learned about
our sustainable bicycle, that our participants can win as one of the nonmonetary prizes. They also had the opportunity to listen to international
top speaker professor Johan Rockström from Stockholm Resilience
Center and photographer Mattias Klum. On the last day our employees
were invited to watch a documentary on Peter Diamandis, scientist,
entrepreneur and co-founder of the Singularity University. His vision
is that, instead of living in a crisis, we are increasingly witnessing how
technology is solving the key problems of our time. A very inspirational
end of the Planet First! Week.
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The GCC is all about health and team building.

Who needs elevators, when taking the stairs becomes fun?
The Global Corporate Challenge (GCC) is meant to stimulate easy physical
exercise in the work place: all you have to do is simply count your steps.
In May 2013, 322 employees and 46 teams from our three lotteries signed
up for the GCC. We believe that an improved health and fitness should
contribute to the overall happiness of our people, and happier employees
make better employees. It goes without saying that the feeling of pride was
immense, when the results showed that over the course of 16 weeks we
burned an amount of calories equivalent to over 37,000 hamburgers, 7,000
cupcakes and 110,000 glasses of wine!
Another important reason for participation with the GCC was the fun,
cooperative aspect: as our employees joined their efforts to gain the best
possible result, this led to a stronger bond among co-workers. It is been
having a very positive effect on the overall atmosphere and team spirit
within our organisations. Some teams went for cycling trips, jogged around
the Vondelpark, or did any other kind of sports together. Because many
employees preferred to walk or cycle to work, the GCC also contributed to
our sustainability goals.
The GCC doesn’t only spur a healthy competition within organisations
- it also ranks all the participating organisations from around the world.
The organisation with the most steps counted, earns the title ‘World’s
Most Active Organisation’. And we had a winner among us! The People’s
Postcode Lottery was awarded the title World’s Most Active Organisation
2013 in the Advertising Media and Entertainment category, clocking up no
less than 443,266,730 steps over the 16 week period.
“I have enjoyed the Global Corporate Challenge very much, it helped motivate
me to go for a run when I might have just stayed in my bed. It’s also been nice
to work as part of a team.” Thomas Murphy, Graphic Designer at the People’s
Postcode Lottery and part of the winning team ‘Walk it Like it’s Hot’
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Engaging our employees through voluntary work
To further increase employee engagement, we encourage our employees
to be involved with beneficiaries. This year, our employees volunteered
for several of our beneficiaries. For instance for The Elderly Foundation
(Nationaal Ouderenfonds), an organisation that strives to fight loneliness
among elderly people. Our employees joined a trip to the beach with
elderly people from all over The Netherlands. Some elderly have difficulty
walking or have little social contact, which causes them to never go to
the beach anymore. Our volunteers offered an arm to hold on to, pushed
the special beach wheel chairs, were cheerful company and made sure
everything was taken care of. This is just one of the many examples of how
our employees become engaged with the work of the beneficiaries we work
with. In total, all employees of the Charity Lotteries have the opportunity to
contribute as a volunteer for up to three days per year (in working hours).
Furthermore, we invited 1,900 people to a special Christmas concert at the
Concert Hall in Amsterdam. The Dutch Philharmonic Orchestra played for
the invitees from the Elderly Foundation, Resto VanHarte, Humanitas and
other organisations. Around 50 colleagues volunteered and helped to make
it an unforgettable afternoon.
We feel that encouraging staff to volunteer is important as it helps to
remind team members of why we support charities and because it gives
staff a better understanding of all the amazing charities we work with,
as well as highlighting our commitment to the charities. In Sweden, the
possibility to engage in voluntary work during paid working hours has been
introduced and will be evaluated and further developed in 2014.

Goals 2014
Dutch Charity Lotteries
• If we participate, score at least the average of the last three years in the
Great Place to Work® Survey
• Absentee rate up to a maximum of 4%
Swedish Postcode Lottery
• If we participate, score at least 82% in the Great Place to Work® Survey
• Absentee rate up to a maximum of 4%
• Further develop the possibility for employees to do voluntary work
during paid work hours
• Willingness to, on average, spend up to 8 hours per employee per year on
lunch seminars with beneficiaries
People’s Postcode Lottery
• If we participate, score at least 80% in the Great Place to Work® Survey
• Absentee rate up to a maximum of 1.5%
Novamedia
• If we participate, score at least 85% in the Great Place to Work® Survey
• Absentee rate up to a maximum of 4%

3.3 Diversity
The Charity Lotteries aim to reflect society in The Netherlands, Sweden
and Great Britain in terms of diversity of management and employees.
Different backgrounds and viewpoints increase creativity, new ideas and
synergy, and help further improve our organisation. Since we have a large
diversity among our participants, we want our employees to be a reflection
of society in every country where we operate. The lotteries are unique
organisations with professional, sociable employees. Where possible, we try
to recruit people who are far-removed from the job market. To achieve this,
we have an active policy to attract employees from every stratum of society.
However, this remains challenging. We are trying to improve ourselves in
this respect and are actively searching for ways we can do more for people
who try to find their way back to the job market.

Results 2013
Percentage of women in management positions
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33.3%

33.3%
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Number of FTEs
The total number of FTEs of our entire organisation grew with 8% (2012:
565.7 FTE and 2013: 609.2 FTE). We consider that the balance between
men and women in our entire workforce is good: 55.6% of our staff is
female and 44.4% is male. The balance between men and women in the
management team improved with the introduction of two new female
management team members.

Highlights 2013
Active approach towards diversity and tolerance
The Swedish Postcode Lottery’s focus on Diversity and Tolerance in 2013
has rendered several activities internally and externally. Diversity includes
the Swedish legal grounds of discrimination: sex, age, disability, ethnicity,
sexual orientation, religion and transgender identity. We have updated the
policy for recruitment and taken action for more proactive cooperation with
recruitment firms. An employee survey to assess and measure diversity
and tolerance in the workplace has been conducted as well as a screening
of external communication regarding these issues. The latter has already
resulted in some changes in our communication and TV-commercials, to
include more diversity.
Tips and tricks on how to land a job
Together with the Foundation for Refugee Students (UAF), the Dutch
Charity Lotteries organised a so-called in-house day for higher educated
refugees. The main focus of the day was to help them with polishing the
skills required for finding their dream job. Our HR department trained
thirteen students. This included advice on drafting a crisp and clear CV,
coming up with a sparkling job application letter, and the best tips and
tricks for a successful job interview. Moreover, through ‘speed dates’ with
several of our departments, the possibilities for an internship or paid
position at the Dutch Charity Lotteries were considered.
An internship in a day
In addition to this, the Human Resources department of the Dutch Charity
Lotteries organised a special one-day internship for about 20 students in
2013. The purpose of this one-day internship is to introduce students
from the age of 11 to 14 to real life work experience. On a yearly basis,
this initiative, called ‘JINC Bliksemstage’, helps more than 24,000 children
from disadvantaged neighbourhoods to make a better decision about
their further education, with less chance of dropout and with brighter job
perspectives.

Goals 2014:
All lotteries and Novamedia
• An even balance between men and women on the management team
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OPENNESs
The basic principles for organising a responsible lottery
are reliability, accessibility and transparency. Raising funds
in a sustainable way is the Charity Lotteries’ mission. For
us, Corporate Social Responsibility also means ensuring
responsible gaming and being transparent. We aim to be
transparent in the way we communicate, about our internal
organisation and on how the stakes are spent.
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“Our participants choose our lotteries because they dream of winning prizes and
they care for charity. Our beneficiaries work with us because we are a trustworthy
partner. To both parties, participants and beneficiaries, we need to deliver what
we promise and that makes transparency an essential element of everything we
do.” Sigrid van Aken, COO Novamedia / Director Dutch Charity Lotteries
Openness involves three themes:
1. Responsible gaming
2. Transparency
3. Integrity and compliance with legislation and regulations

Complaints about commercial communication
3

3

2

2012
2013

3

2

2

4.1 Responsible Gaming

On February 14, 2013 the Dutch Authority for Consumers and Markets
(ACM) imposed an administrative fine of €200.000,- on Nationale
Postcode Loterij N.V., BankGiro Loterij N.V., VriendenLoterij N.V. and
Holding Nationale Goede Doelen Loterijen N.V. This fine was imposed for
violation of e-mail marketing rules set out in the Dutch Telecommunication
Act during October 2009 until June 2010. The Lotteries had already
adjusted their e-mail practices in line with the ACM’s interpretation of the
above mentioned act.

VriendenLoterij

Swedish Postcode
Lottery

0

0

Complaints upheld by the UK Advertising
Standards Authority

BankGiro Loterij

0

Complaints upheld by the Swedish
Consumer Agency

Nationale Postcode
Loterij

0

Complaints upheld by the Dutch
Advertising Code Committee

In The Netherlands we received nineteen complaints of which just four
were upheld by the Advertising Code Committee. Of these four, three
complaints were partly upheld. This is a reduction compared to last years’
five upheld complaints. We will keep making every effort to aim for no
complaints upheld by the Advertising Code Committee. Our participants
have the opportunity to share possible complaints, these are always
taken seriously. By communicating clearly with the participants, we try
to limit the number of queries to zero. In Great Britain and Sweden, the
UK Advertising Standards Authority and the Swedish Consumer Agency
are responsible for making our organisations comply to the gaming policy
in these countries, respectively. In Sweden we received one complaint,
however it was not upheld. The UK also received one complaint, which was
not upheld.

0

0

Complaints upheld by the Dutch
Advertising Code Committee

Results 2013

1
1

Complaints upheld by the Dutch
Advertising Code Committee

With almost 5.1 million participants and a total stake of more than 1.2
billion euro, we have a big responsibility towards both participants and
charities alike. Responsible gaming entails organizing a fair and honest
lottery so that participants are well informed, enjoy taking part and are
happy with the way we raise funds for charities. It is always up to the
participant whether he or she takes part in the lottery.

People’s Postcode
Lottery

Highlights 2013
Swedish Postcode Lottery joins the Swedish Ethical Council (SPER)
A policy on responsible gaming has been set and introduced together with
the launch of new online gaming products. The Lottery has also taken a
strategic decision to join SPER, the Swedish regulated gambling market’s
ethical council. SPER develops and implements various ethical guidelines
that meet the requirements of the gaming industry’s stakeholders. Our
membership in SPER means that we will follow these guidelines. The
Lottery’s decision to join SPER affects our responsible gaming policies;
however the decision to join SPER also has implications for our work with
integrity and compliance. This due to the fact that SPER stipulates guidelines
for fair and just marketing and sales activities. The Lottery’s membership will
be effectuated from 28 January 2014 when SPER holds its annual meeting;
however the Lottery has adapted all marketing and sales activities
in accordance with SPER’s guidelines by 1 January, 2014.
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Highlights 2013

Winners’ guide Bea Post provides personal support to lottery winners.

You’ve won the lottery… what’s next?
For many people, winning the lottery is a dream come true. However, what
most people underestimate is what the consequences could be – it is truly
a life changing event. That’s why our Dutch lottery winners can contact
Bea Post, our winners’ guide ever since 1990. In most cases, winners need
support on a personal level. What to do when friends ask you for money?
What to do with your career? What would be a smart investment? Bea helps
out with all these questions. As lotteries with a societal mission, we feel it is
our duty that we provide support for our winners too.

Goals 2014
Dutch Charity Lotteries
• No complaints upheld by the Dutch Advertising Code Committee
Swedish Postcode Lottery
• No incidents of non-compliance with regulations concerning marketing
communication

Another look at our socio-economic impact
In sequence to last year’s study, international consultancy firm Steward
Redqueen showed that our funds for our beneficiaries have a substantial,
multiplying effect: apart from the direct positive impact on society, the
funds help to create jobs, investments, and increase (tax) income. This
year the study focused on three NGOs supporting youth activity: the Johan
Cruyff Foundation (JCF), the Youth Sports Foundation (JSF) and the Dutch
Scouting Association (Scouting Nederland). One of the overall conclusions
was that these organisations contribute 37.5 million euro to the Dutch
economy and create 670 jobs. But that is not all. For example, the Dutch
Scouting Association (Scouting Nederland) produces long-lasting benefits
for the Dutch society: it improves the health and social skills of its young
members, which makes them perform better in school, and reduces youth
crime rates. Furthermore, scouting strengthens the feeling of responsibility.
Steward Redqueen expressed all these societal values in euro: it saves the
Dutch society 160 million euro each year.
“In times of severe cuts and calls for greater accountability, it is good to know our
donations have a large multiplier effect.” Marius Ernsting, Advisor of the Dutch
Charity Lotteries
Research on the engagement of participants
In 2013, the Swedish Postcode Lottery’s dialogue with stakeholders
resulted in a number of activities, such as mapping all ongoing dialogues
with customers, clients, co-workers, beneficiaries, commercial partners, and
other stakeholders. We have also conducted a first time survey on customer
knowledge of our CSR activities, and surveyed our beneficiaries’ knowledge
and expectations of us in terms of CSR.

Goals 2014

People’s Postcode Lottery
• No complaints upheld by the UK Advertising Standards Authority

The lotteries aim to provide open, transparent communication so that
stakeholders have an insight into the expenses of the organisation. This
allows participants to build an informed opinion on the overall performance
of the organisation.

4.2 Transparency

4.3 Integrity and Compliance

The Charity Lotteries receive over 1.2 billion euro in stakes each year.
This money comes from participants who have the chance to win fantastic
prizes, while contributing to charity at the same time.

Ensuring that every draw is fair and that the prizes are awarded correctly is
crucial for a lottery. We cannot afford any doubts regarding the fairness of
the draws. Therefore, we make transparent how our lotteries are organised
and focus on integrity, such as taking care of the privacy of our participants.
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Results 2013

Goals 2014

In the reporting year, no significant errors occurred during draws and
the payments to participants and beneficiaries of the Charity Lotteries.
Insignificant incidents were promptly identified, adequately analysed
and resolved. Furthermore, the auditors of the Dutch Charity Lotteries
reported no irregularities regarding integrity or compliance with rules and
regulations.

Above all else, each draw in a lottery must be fair and properly conducted.
The following objectives have been formulated in this respect:

Highlights 2013
Transition to a new banking system
The introduction of the Single European Payments Area (SEPA), which
aims to integrate and simplify bank transfers within the European Union,
has significant consequences for the Charity Lotteries. SEPA will increase
the ease and efficiency of international bank transfers and thereby will
reduce costs of such transactions. However, SEPA comes with a set of rules
and regulations which will affect many aspects of our day to day business
practices. Hence we are working on a smooth transition to SEPA.

All lotteries
• The lotteries have sufficient internal checking procedures to ensure fair
draws; these processes are checked by our external auditors
• There are no significant incidents during the drawing and payout
procedures reported
• There are no irregularities regarding integrity and compliance with
regulations and legislation reported by external auditors

Although the introduction of SEPA has been delayed to mid-2014, we are
already working to try to prevent any difficulties for our participants, and
to inform them clearly about the changes SEPA will bring along. We also
try to collaborate with stakeholders as much as we can. For example, ‘De
Nederlandsche Bank’ (DNB, The Dutch Central Bank), acts as an advisor
and supervisor of the transition to SEPA and their help is much appreciated.
Currently it is not completely clear what the SEPA system will look like in
practice. However, we can already say that the direct debits of our lottery
tickets will be of a hybrid form.
More attention of ACM for our marketing activities
The Authority for Consumers and Markets (ACM), a Dutch organisation
that aims to increase transparency towards consumers, has indicated that it
will pay more attention to the marketing activities of the Charity Lotteries.
We will share reports made by our compliance team. This team meets once
a fortnight, during which it checks the internal compliance system, collects
findings and opinions of several departments and, if relevant, registers
incidents and possible solutions.
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ASSURANCE REPORT

To the Management Boards of Holding Nationale Goede Doelen Loterijen
N.V. and Novamedia Holding B.V.

Report on the Planet First!-Report
Engagement and responsibilities
We have examined the Planet First!-Report (hereafter: ‘the Report’),
which is a joint publication of Holding Nationale Goede Doelen Loterijen
N.V. (Amsterdam) – the Dutch Postcode Lottery (Nationale Postcode
Loterij), the BankGiro Lottery (BankGiro Loterij) and the Friends Lottery
(VriendenLoterij) – and Novamedia Holding B.V. (Amsterdam) – the
Novamedia Swedish Postcode Lottery (Novamedia Svenska PostkodLotteriet
AB) and People’s Postcode Lottery (Postcode Lottere ltd) – (hereafter: ‘the
Lotteries’). In this Report the Lotteries render account of the policies,
activities and performance of the Lotteries relating to sustainability in the
reporting period for the year ended 31 December, 2013.
Combination of audit and review procedures
For our examination we have performed a combination of audit and review
procedures:
• Audit all data with regard to the performance indicators of the Lotteries,
as reported for each sustainability theme under ‘Results 2013’. The data
in the Report audited by us are marked with the following symbol ( ).
• Review all the other elements of the Report.
We do not provide any assurance on the assumptions and feasibility of
prospective information, such as targets, expectations and limitations,
included in the report.
Audit procedures focus on obtaining reasonable assurance, substantiated
by sufficient and appropriate supporting audit evidence. Review procedures
focus on obtaining limited assurance which does not require exhaustive
gathering of evidence, therefore providing less assurance than audit
procedures. Consequently, we report our conclusions with respect to
the audit and review procedures separately. We believe these combined
procedures fulfill a rational objective.
The Management Boards of the Lotteries are responsible for the preparation
of the Report. We are responsible for providing an assurance report on
the Report.
Reporting criteria of the Lotteries
The Lotteries have developed its reporting criteria on the basis of the G3
Guidelines of the Global Reporting Initiative (‘GRI’) as explained on page
5 of the Report. We consider the reporting criteria to be relevant and
adequate for our examination.
Scope and work performed
We planned and performed our work in accordance with Dutch law,
including Standard 3410N ‘Assurance engagements relating to
sustainability reports’.

Audit procedures
With regard to the audited data, among other things we have gathered
audit evidence as follows:
• testing the set-up, existence and the effectiveness of the relevant
internal control measures during the reporting period;
• reconciling data as reported in the Report with underlying source
documentation;
• performing detailed checks, on the basis of samples, as to the reliability
of underlying source documentation;
• analytical review, relation checks and other detailed substantive testing.
Review procedures
Our most important review procedures were:
• performing an external environment analysis and obtaining insight
into the sector, relevant social issues and the characteristics of the
organisation;
• reviewing the acceptability and consistent application of the reporting
policies of the Lotteries in relation to the information requirements of
its stakeholders;
• reviewing the systems and processes for gathering the data and
aggregating these to the information as presented in the Report;
• reviewing internal and external documentation to determine whether
the information in the Report is adequately substantiated;
• evaluating the overall presentation of the Report, in line with the
reporting criteria of the Lotteries;
• reviewing the application level according to the G3 Guidelines of GRI.
We believe that the evidence obtained from our examination is sufficient
and appropriate to provide a basis for our conclusion.
Opinion
In our opinion, based on our audit procedures, the data (and graphs)
marked in the Report with the following symbol ( ), as mentioned
under ‘Engagement and responsibilities’, are in all material respects
presented reliably and adequately, in accordance with the reporting
criteria of the Lotteries.
Conclusion
With respect to the other elements of the Report, based on our review
procedures, nothing has come to our attention that would cause us to
conclude that the Report, in all material respects, does not provide a
reliable and adequate presentation of the sustainability policy of the
Lotteries, or of the activities and performance of the Lotteries relating
to sustainability in 2013, in accordance with the reporting criteria of
the Lotteries.
Utrecht, 25 March 2014
PricewaterhouseCoopers Accountants N.V.
Original has been signed by P. Jongerius RA
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Appendix:
GRI
Results
2013
26

Dutch Charity
Lotteries

Swedish Postcode
Lottery

People’s Postcode
Lottery

Novamedia

2013

2012

2013

2012

2013

2012

2013

Total
group

Total
group

2012

2013

2012

PEOPLE
Training & Development
Hours spent on training
LA10

Average hours of training per FTE

65

52

18

29

32

24

35

35

47

43

LA10

Average hours of training per female FTE
(excl. lunch readings)

62

51

13

18

31

17

29

35

43

38

LA10

Average hours of training per male FTE
(excl. lunch readings)

65

48

15

26

28

21

43

23

47

40

LA10

Average hours of training per non-customer
care FTE (excl. lunch readings)

50

39

13

23

28

17

NA

NA

38

33

LA10

Average hours of training per customer care
FTE (excl. lunch readings)

117

84

15

17

32

19

NA

NA

65

53

Percentage of total salary costs spent on
training

4.2%

4.0%

2.1%

3.6%

3.2%

1.6%

3.5%

3.2%

3.4%

3.6%

Training costs
LA10

Formal performance appraisal
LA12

Percentage of employees who received a
formal performance appraisal

100.0%

70.0%

75.6%

62.9%

100.0%

92.0%

92.9%

67.9%

93.5%

70%

LA12

Percentage of female employees who
received a formal performance appraisal

100.0%

70.0%

75.6%

58.7%

100.0%

89.0%

91.3%

68.2%

93.2%

69%

LA12

Percentage of male employees who received
a formal performance appraisal

100.0%

70.0%

75.6%

69.6%

100.0%

96.6%

100.0%

66.7%

93.9%

72%

Total
group

Total
group

Dutch Charity
Lotteries

Swedish Postcode
Lottery

People’s Postcode
Lottery

Novamedia

2013

2012

2013

2012

2013

2012

2013

2012

2013

2012

Staff engagement
New hire and turnover rate
LA2

New hire rate

30.3%

28.6%

32.2%

46.6%

43.3%

63.2%

14.3%

7.1%

31.7%

35.4%

LA2

Turnover rate

29.6%

31.7%

16.6%

19.1%

30.0%

26.3%

10.7%

10.7%

25.7%

27.5%

Percentage of employees covered by
collective bargaining agreements

0.0%

0.0%

99.5%

99.4%

0.0%

0.0%

0.0%

0.0%

25.4%

23.0%

Absentee rate for total workforce

4.6%

4.9%

3.5%

3.5%

1.8%

1.5%

1.7%

3.3%

4.0%

4.3%

Bargaining agreement
LA4
Sickness
LA7
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Dutch Charity
Lotteries

Swedish Postcode
Lottery

People’s Postcode
Lottery

Novamedia

2013

2012

2013

2012

2013

2012

2013

Total
group

Total
group

2012

2013

2012

Diversity
Gender
LA1

Percentage of female
employees

55.5%

55.3%

58.0%

61.2%

53.3%

61.8%

82.1%

78.6%

56.9%

58.2%

LA1

Percentage of male
employees

44.5%

44.7%

42.0%

38.8%

46.7%

38.2%

17.9%

21.4%

43.1%

41.8%

LA1

Percentage of part time
employees

64.5%

65.6%

26.8%

29.8%

13.3%

11.8%

46.4%

42.9%

48.5%

51.2%

LA1

Percentage of full time
employees

35.5%

34.4%

73.2%

70.2%

86.7%

88.2%

53.6%

57.1%

51.5%

48.8%

LA1

Percentage of employees with
a permanent contract

64.9%

64.4%

97.6%

97.2%

100.0%

100.0%

100.0%

92.9%

78.4%

76.6%

LA1

Percentage of employees with
a temporary contract

35.1%

35.6%

2.4%

2.8%

0.0%

0.0%

0.0%

7.1%

21.6%

23.4%

LA13

Percentage of employees
under the age of 30

42.0%

44.7%

47.8%

40.5%

52.2%

59.2%

0.0%

7.1%

43.1%

43.8%

LA13

Percentage of employees in
the age between 30 and 50

48.9%

47.5%

48.3%

53.4%

46.7%

38.2%

75.0%

64.3%

49.4%

48.6%

LA13

Percentage of employees over
the age of 50

9.2%

7.8%

3.9%

6.2%

1.1%

2.6%

25.0%

28.6%

7.5%

7.7%

LA13

Percentage of females in the
organization’s governance
bodies

40.0%

30.0%

33.3%

33.3%

0.0%

0.0%

20.0%

0.0%

30.8%

23.1%

LA13

Percentage of males in the
organization’s governance
bodies

60.0%

70.0%

66.7%

66.7%

100.0%

100.0%

80.0%

100.0%

69.2%

76.9%

LA13

Percentage of non-customer
care employees

64.9%

64.4%

75.6%

72.5%

51.1%

46.1%

-

-

66.1%

62.1%

LA13

Percentage of customer care
employees

35.1%

35.6%

24.4%

27.5%

48.9%

54.0%

-

-

33.9%

34.2%

Employment type

Age

Governance bodies

Customer care
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Dutch Charity
Lotteries

Swedish Postcode
Lottery

People’s Postcode
Lottery

Novamedia

2013

2012

2013

2012

2013

2012

2013

Total
group

Total
group

2012

2013

2012

OPENNESS
Responsible Gaming
PR7

Incidents of non-compliance
with regulations concerning
marketing communications
resulting in a fine or penalty

1

0

0

0

0

0

NA

NA

1

0

PR7

Incidents of non-compliance
with regulations concerning
marketing communications
resulting in a warning

0

0

0

0

0

0

NA

NA

0

0

PR7

Incidents of non-compliance
with voluntary codes
concerning marketing
communications

4

5

0

2

0

NA

NA

NA

4

7

SO8

Monetary value of significant
fines for non-compliance
with laws and regulations
(euros)

200,000

0

0

0

0

0

0

0

200,000

0

SO8

Non-monetary sanctions for
non-compliance with laws
and regulations

0

0

0

0

0

0

0

0

0

0

Compliance and Integrity

Dutch Charity Lotteries

Swedish Postcode
Lottery

People’s Postcode
Lottery

Novamedia

2013

2012

2013

2012

2013

2012

2013

Total
group

Total
group

2012

2013

2012

PLANET
Paper use
EN1

Total paper (kg)*

4,683,113

4,186,600

705,808

863,800

374,926

167,600

606

500

5,764,453

5,218,520

EN2

Percentage of materials
(paper) used that are
recycled input materials

88.9%

86.9%

92.0%

95.7%

99.7%

95.2%

96.0%

87.7%

88.4%

88.6%

EN3

Direct energy consumption
(GJ)

2,150

2,396

0

0

533

213

526

447

3,210

3,056

EN4

Indirect energy
consumption (kWh)

502,000

500,800

634,600

480,900

150,300

123,600

46,900

46,000

1,333,800

1,151,300

EN16

Total direct and indirect
CO2₂ emissions (ton CO2)

63

61

17

12

99

68

0

0

179

140

EN17

Other relevant indirect
greenhouse gas emissions
(ton CO2)

4,949

5,300

1,000

1,187

456

314

108

128

6,513

6,929

Energy consumption

CO₂ emissions

*EN1: The total weight of paper of the Dutch Charity Lotteries is based on data reported by suppliers.
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Credits

The Planet First! Report is a publication of the Holding Nationale Goede Doelen
Loterijen N.V., Svenska PostkodLotteriet, People’s Postcode Lottery and Novamedia.
We would like to know what you think of this Planet First! Report. For questions
and suggestions concerning our objectives and ambitions with regard to corporate
social responsibility, please contact us at communicatie@postcodeloterij.nl.
More information on the organisations of the Charity Lotteries can be found in the
annual reports of the six organisations. These are available on the websites of the six
organisations, along with the GRI table.

Concept, design and realisation
Schuttelaar & Partners, The Hague
Date: 25 March 2014

Contactgegevens

De Holding Nationale Goede Doelen Loterijen N.V.
Van Eeghenstraat 70 (head office)
1071 GK Amsterdam
The Netherlands
www.bankgiroloterij.nl
www.postcodeloterij.nl
www.vriendenloterij.nl
www.postcodelottery.com
www.postkodlotteriet.se
www.novamedia.com

